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Dep*rtment: Cornrreree and Management

Program: Certificate course in Fundarnentals of Advertising and Media Managemerrt

Res*uree Perscn: &{s. Arati Goswanii. HR \tanager: *f Pr*maSer".a ll{an&tl

Date an{i Time: i 611' Januaiy ta 3I 't Js:rr"rarv 2i124 from t 0:30 am t* t} I :ii0 p-gi.

*bjeetives: -

1. To maks students understand abcut the importance of' Advertising and hltedia

Vlanagernent.

2. To grasp all the important aspects of Advefiising and hdedia Management to remove all

t};c rli-'-r-#is relrrtiii:g i* A*'ti;;'ii;i;rg rur* iv'i*iiia lv{ti*r;g*;;rc*i

3. To cover all the aspects of ,{dvertising and h,{edia Management right from the basics tf it

to advanced concepts.

4. To know various definition and concept included in Advertising and Media Management.

5. To make stucients aware about the need ofAdvertising and Media.Management.

6. To make students interested in Adveitising and r\Iedia fuIanagement.

Ilighlights: -

$ay l(Topic: lntroduction on Advertisement and Media Stanagement)

fu{s. Arti Goswami conducted a iniroductory session on Adverlisement and Meciia

N{anagement. in her taik she explained meaning, definition and featrrss of
Advertisement.

* Say 2 (Topic: Urge with Need and knportance)
fu{s. ArtiGoswami in her talk explained reasons of advertisement and media managernent

as it is very irnportant for growth and success of the organisation. She also added it is the

mear-s to create ax/areness a-mott'q oeonle.

0*y 3{Trgrie: Clsssifie*tir:n *f :td*'*r"fisern*nt *rrd &{edia Managememt}

Thr- res*cre* perso* *xplai*eti classificatirn *f ad,vsrtisfin*rlt ar:d 41.res of trediit.

Adverti*i:rg rncludes print, adv*riisinq. breiadeast advertising. putrlie seryiee a<lver=tising.

e+-,,e11 *d.,'ertising= g1g. whe:=ras *relii* in*lu'Jes print:nedi:t. orit r:f h*lrr* raedia, int*rnel

media irnd so ou.
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Dav 4{Topic: Seope of Advertisement rnd NIedia &Ianagernent}

Ms. Artifioswami explained acil:ertising and tiedia rnafiag{}n1ent have ivider sccipe as it
eover eaeh a,nr! er,'ery xspeet. It eneompasses r.'a!:ior-!s medirrms and stra-tegies to FL.lmote
products, sorvices or ideas.

Dny 5 (Topic: Ethical, Social and Economic Aspects)
lvts. Arti Goswami in very sirnple r.vay made the sturients understand the ethical, social
o..l onnnn,mic qqlrpcti nf' nrlr erticempnt Fthinrl crlr erticirro inclrrrle. tt'q!tc-n-ererrcvsiiil !L(-i:L':iii! sJijLLiJ -Ji *Jirt.tJrrtD

priv*cy, truthf'ulness, etc.. whereas *oeial aclvertising inchrcles +ultrral sensttil'i$"

pran:oiior of positi.,,e ffiessage. etc. end *ec*omic advertisirrg includes :nal'liet

competition, jol'i creationi criirsuil]er a\\'areness ancl s* oir.

rr--, r ,'T.^*:^. 1--^^+:.,^ {lr-..+^*' ^*,1 ,t.I..^,.4:-id^ I!.,"1-^+\ijia-! v I ruarr{!; L.i<aaaiij Jt:aaiJg\ arrrr.1ural1t5l}lE iJuti=tt,

Ms. Ar"ri flaswarni tr h*r sessirur expldnerl ;rdv*-r-tising stratergy *r*st Le creative trl tftrglst

auelienee. highiight urrique lbaau'es, ffinint*iil **t*istenr,:y. e.t*. afid irolv adv*r'tisi*g

hudget plays irrpeirt*rrt role in er*nting it^

iiar 7 {'l"qtiic; Ailvei-iisine hletlia 5t:"ateg-n}

\,1s. Alti Gosr.vami explainsd importance of adveiti*ing media strategy w'hich helps to

understand target audience, seiect right chaunels. analyse perfonnance. etc.

Day I (Topic:Choosing the Right Agency)
irrts.Ar"ti Gosgralcr ir lrer ta-ik= expil.gred seier,tion of adverr!."tqg a-gellrlj *ia;,s 1*Oo.r.r,
role ir growth and success of i-rusiness. It includes adrerising agency's experience. past

successful eampai gns, erea,tive capabilities, elietrt reference, ete.

Day 9 ( fcpic:Types of Arlvertisement and h'Iedia Management)
l,'!s Art! {*ir-r=q'-.r'::i:{ +:+!::r:d '=':rlr'-:: I'pe-'. *f ad:'r.r"li:i:lg s=:h a: jigrtr'1. i:::-:t- }--'r::l+=:t.

outdoor, social rnedia. etc" It includes sfi-ategies for optimJsing reach, fi'equency and cost

effectiveness.

Day l0 (Topic:Exam)
ivis. arri Goswarni Conduute{i tire exam an tire iopic ,,trjve:tising arrrj iviedia iviauagareut.

Yaledictory Functisn:

1. On this occasion ]v{s. Sakshi Sirivhare introduced the Guest Mr. Prakash Pohare chi$f

editor of Deshonnati. I'{agprr. }{on"ble chairperson Dr S. C. Culhane the Screta4, of

PreruaServe N4anelal ancl gJuest of honor Dr Pravin Joslu the Director of College.
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2. Dr S. tl. Grrlhaus rryeleorncd hdr'. Prakash K+har*l:y affering h+uquet ar:d mumsilt*

aud Dr Rahra S$rkl, the Frinei*pl *f eerllege rveleorned Dr S. e , euliianc.

3. On ttris oeeasi*u Dr Pravin .To*hi explained the pil?ose beliind organising vanous

certificate ccwses or Add on Coerces in his introductory remark.

4. Dr S. C. Gulhnae also enlightened students.

5. Certificates disributed to sfudents by guest.

6 Firrallr'" luls ChandarriShahare rrrono.ed a role ol'thanks

Outcornes: -

1. Students got inforrnation o11 various rlecessan/ topics on Advertising and Media
t/lvJaila!4Elrrcri t.

2. Students learnt aoncept of digital Advertising and lvledia Management.

3. Studerts kner.v both managerial and *ommercial skills required for today's advertising aild

media iudustn,.

4. Students became aware about the wide rarge of sectors, iucluding digital rxedia,

broadcasting, j*urnalism, cinerna, and public relaticns of Advertisrng and Media

Management.

5. Siudents 
-sot 

to know airorrt the ethieal aspests of Advertising and ivierlia ivfanagement

S. Students g*f t* know abrut Techniq*es and Impact of Adve;tising anrl l"{edia

fu{a:rageiuent"

7. The corrse helped students to know impartance of Advertising and fo'Iedia \.4anagement.

N*. *f Beneficisries: Ar*und 50 students.
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Gtimpses of Certificate Course in Advertising and Media Management
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